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INTERWIEW WITH IRIZ CTERAMICA QUALTY MANAGER ARMANDO BERGAMIMI FOR BUREAL VERITAS

THE CUSTOMER'S MEEDS

s Ceramica 5 the head of a muttinaticnal grovp founded in 1941, now a world leader in the production of enamelled cera-
mics ard man-made martles, granites and precious stones for covering fioors and walls in residential, commencial and indu-
sirial projects.

With a selection of more than 50 collections including over 2500 articles, Ins Ceramica promates the prestige of talian-made
guality all over the wornkd, renewing ifs commitment to creafing ceramics of high fechnical and aesthefic quality charocten-
s2d by the excellence of advanced design everny day: an achievement recognised Dy infernational awards and certifica-
fions.

Iris Ceramica’s top quality products are successfully distributed all over the world by a vast network of reseliers, and the com-
pany is the preferad supplier of major intemational purchasing groups.

CERTIFICATION AS A TCOL

Iis Ceramico products combine the innovation of odvanced technologies with the know-how of traditicnal crafismarship,
meefing the stictest sustainability regulations applicable to both processes and products. Iis Ceramica has made excellence
iin @HSE its miost important goal, focusing on high quality material and services and cbtaining results that are recognised by
its highity demanding, attentive clientele.

Starfing with 130 2001 certification in 19PE, Irs Ceramica's entire productive process has been 150 14001 certified for environ-
mental manasgement and atfested by EMAS.

Always aware of the market's latest new demands, s Ceramica has chosen fo undertake the path of conformity with the in-
temnational standards of building biclogy. focwsing on eco-friendly products.

The envircnmental properties of s Ceramica matenak conform fo LEED and HEEE requirements.

Today everyone & talking about Green Building, but only a few companies in faly — unlke cther cowntries —are truly comimit-
ted to eco-friendly buiding. Iris Ceramica is in fhe vanguard ina sector, construction matenals, which s one of the maost stron-
ghy committed to this polcy.

What drove you fo undertake the process of obtaining HIEE cerification for your productss

Approoching green cerification for our products was a nafural evolution of the company’s environmenial crientation.
Ecology = Economy, the company's founder Romans Minczz has ahways said, and the eguation i still producing positive re-
suilts for the group.

The market is now starting to demand this kind of cenificaftion, especialy abread, and s Ceramica 5 prepared.

HEED cedification is a definite guarantes of the excelence of your matenals. At the same time, thowgh, this kind of certifico-
fion i not yet common on the falion market, and ke any bokd new choice, thene s a risk that it will not be understood and
appreciated by the market. How do your customers perceive the value of this cerfication?

End users ane nat yet aware of these mwes, and make their purchasing deciions on the bass of other critena. Awareness of
these issues may be found upstream today, inan enlightened polcy regarding choice of maternials. Irs matenalks gat the at-
tenfion they deserve in the context of active environmental policies. And this B the confext we need fo koy the foundations for
a more widespreod owareness of the imporfance of environmental ssues, producing demand for environmental sustairability
amaong end users too, guiding them in the choice of eco-fiendly materials for their homes.

Have cerificaticn aond the process of obfaining it brought benefits for your crganisafion, in terms of management and pro-
ductive procesiess

The added value confributed oy certification, by any kind of certification, is preciely the improvement it brings in onganisatio-
nal terms, thanks to development of a global system of managenal practices permeating all leves in the crganization and
guiding all processes toward achievement of the company”s mission.

Wy did you choose Bureou Yertas Certification?
Bureguw YWeritas is an infemational ins Ceramica partner combining intemational recognition with a direct, participatory appro-
ach to Iris Ceramica in italy permitted by in-depth famibarity with the sector and the local market.



